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About Softline Solutions

Inbound vs. Outbound Marketing

What is Facebook and Why is it Important
Developing a Marketing Plan

Helpful Facebook Tools

Promoting Your Fan Page



About Softline Solutions
I

Customer Satisfaction is our Number 1 Priority ( we aren't just saying that)

Honesty, Integrity, & Transparency
Focus on Local Online Marketing CERTIFIED
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Inbound Marketing
—
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Your Marketing Strategy &“’L SN

1 Radio Commercials

1 Magazine Ads
11 Trade Shows

0 TV Commercials |
1 Email Blast

1 Direct Mail



Problems with Outbound Marketing
—

1 Average consumer is exposed to hundreds and
thousands of outbound marketing advertisements
every day

01 It is considered today to be an interruption and

annoyance
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Inbound Marketing &)”L

-1 Facebook
0 Twitter

01 Linked In
©1 Blogging
-1 Digg




Why Inbound Marketing Works

1 You are where your consumers are meeting and
talking

=1 You have a chance to give you company or idea a
personality

01 It allows you to monitor what Is being said about

your company and your industry | ‘; port
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What is Facebook? : Y

11 Facebook: n. 1: A service that “gives people the
power to share and make the world more open and
connected.”




Why Facebook? | SOLUTIONS

. FacebookActive Users (Millions)
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Reaching Your Audience
I

L Fqn ques & Thursday, February 18

o Link Sharing

How to Use Facebook for

fﬂ:Ehﬂﬂk Type Education - W
° ° Where: Online Webina
L] DISCUSSIonS When: Thursday, Feb

Your RSVP: Awaiting Reph

1 Event Promotions

Softline Solutions webinar Tc  rrow!! How to Use Facebook for Business. Listen
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Edit Page

Promote with an Ad What's on your mind?

Add to My Page's Favorites

Suggest to Friends Attach: #1] G %¥ ~ a8 m

Subscribe to Softline Solutions




Facebook Works for Promoting Businesses
.

-1 Build Relationships with prospective clients
11 Educate the community on your topic

71 Drive Traffic to your Website or Blog

-1 Reach a wider audience

1 Become a thought leader
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Setting Expectations
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You and Facebook &)“‘“’

1 With some time and marketing know-how, any
business offering products or services could easily
stand out from the crowds on Facebook.
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Hubspot Reports ®”L“T'““

The most commonly used words across all Facebook page names span a
variety of interests. Some of the more popular words on Facebook include:

* “University” (975 instances)
* “Photography” (822 instances)
“Magazine” (677 instances)
“Association” (522 instances)
“College” (501 instances)
“Library” (496 instances)
“Art” (484 instances)

“Music” (450 instances)
“School” (446 instances)
“Marketing” (435 instances)
“International” (410 instances)






Important Questions to Ask Yourself

What are the business goals and how does a social
media presence achieve that?

What do | want consumers /visitors /followers to do?

Am | ready to be committed to regular, preferably
daily, updates of content?

Will the content on the owned channels be meaningfully
different than in other channels (e.g. the company's
website)?

How will success be measured? Engagement numbers?
Revenue? Fans?

&saftling



What are the business goals and how does

a social media presence achieve that?
-

1 If You Want To:

Become a part of a community that many of your
consumers are a part of

Easily share your message, images, links and events
with company fans and followers

Have another outlet for customer service

Start Discussions about any given topic with followers
and fans

Develop yourself as an industry leader

&saftling



THEN... =i

FACEBOOK

IS FOR
YOU!




What do | want

consumers /visitors /followers to do?
o

71 The foundation of your success
online is understanding your purpose

319 People Like This
See All

in being there o

1 Why do you want to be on w ‘ -

S5hzena wWhitney Sarah

FGCGbOOk? rt?jll;‘i-:urd Rindels Evans
° .‘.I ﬁ;
1 How would you use ite .
° . Anthonv Peggy Dan
1 What do you think the community Buva  Berger  Brown

wants to know about your company
or industry?
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Am | ready to be committed to regular,

preferably daily, updates of content?
-

1 Social Media is ONLY successful if you are an
ACTIVE user with unique contributions!

1 Make Plans for how often you will update

1 Schedule posts
at least 3 posts per week
5-7 interactions per week
Post images

Start and promote 1 discussion per month
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Time Management

71 Hootsuite
Schedule auto-posts
Manage Conversations
Reply to Followers

Manage other social
media accounts

- Twitter Feed
Schedule Auto Posts
Manage Follower

...and morel
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Allow Other’s To Help!
—

7 You can make any fan of
your page an ‘Admin’ so
they can contribute to your
page and monitor action
tool

TEAMWORK!

WORKING TOGETHER GETS THE GOODS!




Will the content on the owned channels be meaningfully
different than in other channels (e.g. the company's website)?

7 You have a website...use your Social Media efforts
in a different way

1 Post viral news feeds

0 Link to exciting article, blogs, videos, photos and
more

01 Talk about something NEW or Current

IMPORTANT!
Remember that NO ONE wants to hear you talk about you all the time.

softling
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Promote! Promote! Promotel
T
-1 Email your opt-in mailing
list
71 Include link in your emaiil
signature

-1 Blog about your Facebook
Page

11 Post a link or badge on
your website or blog



Facebook for Business

1 Some of the most valuable clients a company can
have

1 Takes a lot of time but stimulates powerful word of
mouth

71 Helps you develop yourself as an industry and
thought leader

11 Contributes to search engine optimization




Facebook...A Powerful Force
—

facebook

A Powerful Force
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Setting Up a Facebook Fan Page
I

1 Need to Learn How to Create a Fan Page?
0 Visit:

O http: / /www.softlinesolutions.com /blog /2010/07 /12 /h
ow-to-use-facebook-for-business-part-1/




Thank You
I

71 Learn More About Online Marketing

http: / /www.softlinesolutions.com

1 Become a Fan on Facebook

http: / /www.facebook.com /softlinesolutions
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